[bookmark: _GoBack]Response #2
The current marketing varies from the previous one in several ways. The consumers dictate what kinds of patterns trend in the industry instead of the companies. The digital age has blasted the information bubble, and most of the people understand products more than the past market did. I concur with the fact that since World War II, the consumer curve has heightened with savings slowing down and a notable increase in housing and debt. The results of the rapid market change caused an economic recession that remains unsolved to date. However, most people learned lessons and lesser populace utilizes credit cards to buy goods. 
The marketing trends have currently shifted to emotional appeal across the audience. I agree that the millennial age present a fast-paced environment in which people purchase based on the first impression. It remains the fact that consumer behavior educates marketing techniques. Market awareness remains vital in informing the company’s o the best strategies to apply in advertisements. Most consumers purchase based on exclusivity and emotional experience. However, companies also need to keep some of the past methods of communicating quality since the market share doesn’t entirely entail the millennial. The rural areas need more old school techniques as compared to the urban world.

